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Marks 

1.  Distinguish between Outdoor and Indoor Media  Advertising . C1 20 

 

(OR) 

2   Discuss the importance of headline and copy in a print advertisement.  C1 20 

3.  Write in detail about the 4 Ps of Marketimg .   C2 20 

(OR) 

4.  Write about creative strategy  and  its importance. C3  20 

     

5  Write about New  Media Advertising and its advantages. C3  20 

(OR) 

6  Write about AIDA model with examples. C3 20 

7  Discuss about five well known Indian  Advertising Agencies. C1 20 

(OR) 

8.  What is market segmentation? Discuss.        C1 20 

 Compulsory:   

9.  Discuss the structure of an advertising agency and its functions. C3 20 
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